


ALL YOU 

NEED TO 

KNOW 

WHAT IS 

THE DIGITAL 

PRODUCT 

PASSPORT? 

The European Union is strongly committed to becoming the first climate­

neutral region by 2050. To get there, the Green Deal was drawn up, and 

several other pieces of legislation including the proposal for a new Ecodesign 

for Sustainable Products Regulation (ESPR). One of the main instruments of 

this policy is the Digital Product Passport (DPP). 

Allowing to obtain all relevant information, throughout the entire life cycle of 

products, the DPP also assumes a central role in the Circular Economy, which 

advocates a paradigm shift and proposes a transformation in the current 

take-make-waste system, focusing on recycling and reuse of products and 

components for as long as possible. 

The legislation on ESPR and DPP is 

still being finalised but at this stage it 

is already known that it will be 

applied to all products and compo­

nents in almost all sectors of activity 

- excluding food, feed, medicinal

products, and motor vehicles with

regards to the requirements already

set in the type-approval legislation -

impacting all economic operators

taking part in the production and

commercialisation of products

within the European Union.

It will create a set of new rights and

duties for those buying and selling, it

will simplify processes and ultimately

improve the consumer experience.

Implementing such a mechanism 

demands companies' investments, 

but the GSl standards system helps 

to make this transition easier. 

GS1 has already covered some 

distance, it has the knowledge 

acquired over many years of expe­

rience, but at the same time it is on 

the ground, with multidisciplinary 

teams studying the most efficient 

way to deploy the DPP. 

• It is a mechanism to electronically register, process and share product

information between producers, businesses, authorities and consumers.

• It provides clear, structured and accessible data on each products charac­

teristics and components, its materials origin, production methods and other

relevant information.

• The objective of the DPP is to simplify digital access to relevant product

-specific information in the area of sustainability, circularity, and legal

compliance.

• It will allow to also include traceability information when appropriate.

Producers and manufacturers must provide some basic information such 

as product master data, but also additional data like CO2 emissions and 

presence of substances of high concern. Along the supply chain, other actors 

may add other types of information, up to the delivery of the product to the 

final consumer and, at a later stage, accessible to those who handle repair or 

recycling and can as well update the data linked to product passports. 
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