
Permesso.be & WDM Belgium é

é geknipte partners in e-couponing

é taill®s pour °tres vos partenaires en e-couponing

E-couponing : a consumer experience
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WDM Belgium ïsource of consumer knowledge

SOCIO-DEMOGRAFICS
LIFESTAGE

LIFESTYLE
INTENTIONS
BEHAVIOR

MULTI-CHANNEL

PRINT

E-MAIL

TELEPHONE



4

E-mail campaigns
Åpermesso.be 

Åown opt-in e-mail database

Bannering
Åbrand & company site

Åbanner advertising

Åpermesso.be

WDM Belgium certified e-coupon platform

MEDIA
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WDM Belgium ïbeyond the e-couponé

SOCIO-DEMOGRAFICS
LIFESTAGE

LIFESTYLE
INTENTIONS
BEHAVIOR

MULTI-CHANNEL

PRINT

E-MAIL

TELEPHONE
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E-coupon acceptance

Consumer survey

Survey objectives

Å Evaluate the consumerôs

acceptance of the e-coupon 

solution
ÅGeneral consumer appreciation

ÅViral potential

ÅTargeted e-coupon as trial generator?

ÅGain insights into coupon usage 

and possible problems when

redeeming
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Set-up

Å Invitation e-mail: 

Å7 333 Permesso.be members

having at least opened an e-

couponing e-mail from Pepsico

via Permesso.be

Å+/- 1 week after e-coupon e-mail 

campaign

ÅResponse:  n =1 137 (15.5%)
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General appreciation and viral effect

Appreciation of e-couponing?

6 points scale : very good Ą very

poor
95%

positive

Did you forward the offer?

y/n

11% 

Forward
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Action taken after e-mail reception

Actions after e-mail reception?

PRINT

51

%

Read & 

delete

20

%

Read & 

keep

25

%

Other

3%

Coupon 

cut out?

y/n

68% 

yes
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If PRINT
PRINT

51

%

Problems?

y/n

7% 

yes

n=35

5 no paper, 12 coupon was not printed, 4 

low printer quality, 14 other

2% coupon not accepted, 26% at least 

cashier questions, 72% acceptance

(n=174) Coupon already

redeemed

y/n

30% 

yes

70% 

no
Planned use at next store visit: 94%
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Loyalty or Trial?

I already buy this brand in the 

product category

32%

I normally buy another brand in 

this product category

10%

I hardly ever buy this product, but I 

wanted to get to know it via the e-

coupon

57%
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E-coupon 

acceptance? 

E-coupon

printer profile? 
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E-coupon printer

Profile Insights

Who is the 

current

e-coupon 

printer?
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