


19 Billion -Dollar Brands in Western Europe

Beauty & Grooming Household Care Health & Well -Being



The Consumer
is Boss




P&G Defines Sustainablility Broadly

Sustainability
e better quali€t

o S c!l everyone, now and for

generations to come

Social Environmental
Responsibility Responsibility
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2012 Strategies

2008 Report Card

Strategy 2012 Goal Progress

h‘ $20 Billion $2.05 Billion

Products

10% reduction

(per unit production) in: Year Decade
- Energy consumption Energy -6% -46%
- CO, emissions CO, emissions  -8% -52%
- Disposed solid waste Solid waste -21% -50%
- Water consumption Water -7% -51%

GreEraare Total reductions over the decade
P of at least 40%

Live, Learn and Thrive 60 MM Children

250MM Children

Prevent 80 million days of disease 18 MM Days

and save 10,000 lives by delivering 2 442 Lives

2 billion liters of clean water in our .

Social Childreneaes Safe Dri d3MNMgitergvat er

Responsibility program



2012 Sustainability Strategies
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Operations



